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Full Marks : 80

Candidates are required to give their answers in their own words
as far as practicable.

Module - I (Rural Marketing)
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Module - II (International Marketing)
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Export Processing Zone
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EXIM Policy

[English Version]

The figures in the margin indicate full marks.

Module - I (Rural Marketing)

Group - A

Answer any two questions. 10×2

1. Explain the importance of Rural Marketing.

2. State the behaviour of Rural Consumers.

3. What will be your packaging strategies in Rural Marketing?

4. Distinguish between Rural Marketing and Urban Marketing.
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5. Write a short note on Co-operative Marketing.

6. What will be promotional strategies in Rural Marketing?

Group - B

Answer any one question. 20×1

7. Discuss the influence of Economic factors in Rural Marketing.

8. State the role of Government for marketing of agricultural products.

Module - II (International Marketing)

Group - A

Answer any two questions. 10×2

9. Describe the nature of International Marketing.

10. State the idea of After Sales Services.

11. How is export price determined? Explain.

12. Write a short note on ‘Advertising’.

13. Give an idea on ‘Export Risk Insurance’.

14. Write a short note on Export Processing Zone.

Group - B

Answer any one question. 20×1

15. State the distribution channels in International Marketing.

16. Discuss the present EXIM Policy of India.


