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The figures in the margin indicate full marks.

Module - I

(Retail Management)

(Marks : 50)

Group - A

1. Answer the following questions : 2×10

(a) What is single-brand retailing?

Or,

Mention any two leading foreign retailers operating in India.
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(b) What do you mean by super market?

(c) How would you define retail format?

(d) Mention two benefits of multi-channel retailing.

Or,

Define multi-channel retailing.

(e) Define discount stores.

Or,

What do you mean by Kiosk?

(f) Give definition of retailing.

(g) Mention two reasons of popularity of non-store retailing.

Or,

Define speciality stores.

(h) Define ‘Flea market’.

Or,

Who is a Licensed retailer?

(i) What is odd pricing in retailing?

(j) Define Hyper market.

Group - B

2. Answer the following questions : 5×4

(a) State the differences between discount pricing and multiple pricing.

Or,

Explain organised and unorganised retailing in India.

(b) What are the functions performed by retailers?

Or,

Discuss the scenario of development of retailing in India.

(c) What are the factors affecting pricing in retail business?

(d) Explain the objectives of promotional mix of retail sale in India.
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Group - C

3. Answer the following question : 10×1

(a) Show the reasons for survival of retailing in this hard competitive market in India.

Or,

(b) What is customer-relationship management? Explain the concept of ‘customer service’ in the context
of customer-relationship management.

Module - II

(Marketing of Services)

(Marks : 50)
Group - A

4. Answer the following questions : 2×10

(a) What do you mean by Heterogeneity of services?

(b) Define service product.

Or,

What do you mean by service organisation?

(c) Define service customer.

Or,

What do you mean by consumer services?

(d) Explain the concept of Financial services.

(e) Explain ‘People’ in service marketing.

Or,

What do you understand by service quality?

(f) Mention two features of services.

(g) What is meant by perishability in service marketing?

Or,

Mention two ‘information technology based services’ available in India.

(h) State two new generation services.
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(i) Explain, in brief, the concept of inseperability of services.

Or,

What is service barrier?

(j) What do you mean by physical evidence in service marketing?

Group - B

5. Answer the following questions : 5×4

(a) Write a brief note on service marketing mix.

Or,

Explain the price as an indicator of service quality.

(b) Write a short essay on the nature of Media Services Marketing in India.

Or,

How would you relate customer service to service marketing?

(c) Define ‘value based pricing’ in service marketing.

(d) Give an idea of developing an infrastructure to provide better service to your customer.

Group - C

6. Answer the following question : 10×1

(a) Write an explanatory note on educational services in India.

Or,

Explain the services rendered by Information Technology in India present day marketing system.


